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Introduction

The third edition of Introduction to Research Methods in Psyshology is one of three
books designed to cover the major approaches to psychalpgic@lresearch and analysis as
they are currently practised. We do not believe that with thi§ntc@gion in mind, research
methods and data analysis can be covered satisfactorily in a Sijgle Yolume, though you
will find examples of successful textbooks based on this formula i almost any university
bookshop. Modern psychology is extremely vagieddin thg styles of research it employs
and the methodological and statistical sophisticatiéil that ificurrently enjoys would have
been undreamt of even just a few years ago. It dges stigesfs a disservice to provide them
with those few basics which once would hdve He@a sufficient but now are hopelessly
inadequate to meet their needs. To oulginds fthe incredible progress of modern psy-
chology means that teaching resources@nlgst stimggle to keep up to date and to cope
with the variety of different educatigmalexplgifnces provided by different universities.
At heart, each volume in our trilogll Inifoduction to Research Methods in Psychology,
Introduction to Statistics in Psychologd andintroduction to SPSS Statistics in Psychology
is modularly constructed. Thgr is, we do Tiot expect that all their contents will be covered
by lecturers and other instructOfig ITISEEH, there is a menu of largely self-contained chapters
from which appropriate selectiorifjgan be made.

This is illustrated by (R coverage of Introduction to Research Methods in Psychology.
This is unusual in th@mboth quantitative and qualitative research are covered in depth.
These are commonly Bac, %iour opinion, wrongly seen as alternative and incompatible
approaches to pdgctlilggical research. For some researchers, there may be an intellectual
incompatibility bésween the two. From our perspective, it is vitally important that
students understindithe intellectual roots of the two traditions, how research is carried
out in thé@®ucaditions, and what each tradition is capable of achicving. We believe that
the studetlt who'it so informed will be better placed to make intelligent and appropriate
choid®ab okt the style of research appropriate for the research questions they wish to
adideessh Onits own, the qualitative material in this third edition effectively supports
much Bfthe qualitative research likely to be carried out today. There is as much detailed
practical advice and theory as is available in most books on qualitative research methods.
(If more is required, Dennis Howitt’s Introduction to Qualitative Research in Psychology
[Howitt, 2010] will probably meet your requirements.) But this is in addition to the
quantitative coverage, which easily outstrips any competition in terms of variety, depth
and authority. We have tried to provide students with resources to help them in ways
largely ignored by most other texts. For example, the chapter on literature searches ts
comprehensive and practical. Similarly, the chapter on ethics meets the most recent
standards and deals with them in depth. The chapter on writing research reports places
report writing at the centre of the research process rather than as an add-on at the end.
We would argue that a student requires an understanding of the nature of research in
psychology to be able to write a satisfactory research report. However, we have included
a chapter which iliustrates many of the problems that are found in research reports in
response to requests for such marerial.
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As far as is possible, we have tried to provide students with practical skills as well
as the necessary conceptual overview of research methods in modern psychology.
Nevertheless, there is a limit to this. The bottom line is that anyone wishing to under-
stand research needs to read research, not merely plan, execute, analyse and write-up
research. Hence, almost from the start we emphasise that reading is not merely unavoid-
able but crucial. Without such additional reading, the point of this book is missed. It is
not intended as a jumble of technical stuff too boring to be part of any module other
than one on research methods. The material in the book is intended to expand srudents’
understanding of psychology by explaining just how researchers go about creating psy-
chology. At times this can be quite exciting as well as frustrating and demanding.

This is the fifth book the authors have written together. It is also the one that came
close to spoiling a long friendship. What became very clear yhile writing this book is how
emotive the topic of research methods can be. We foun@ oufferhaps for the first time, how
different two people’s thinking can be, even when dealif@gyitigcemingly dry topics. As a
consequence, rather than smooth over the cracks, making joifigwhen this was not possible,
you will find that we have incorporated the differences of opinion. This is no different
from the disparity of positions to be found fjithin cheWdiscipline itsclf ~ probably less so.

The main features of this book are:

® in-depth coverage of both quantitativefind Qualitative methods;

® a range of pedagogic fearures indiading siimniaries, exerciscs, boxes and step-by-step
instructions where appropriate;

® analysis strategies provided f@f thé'research designs discussed,

® detailed information aboyf théltrugftre, purpose and contents of research reports;
® the use of datahases anthotlEmmesources;

® suggestions about how to deelop research ideas for projects and similar studies;

® cthics as an intggralfeature of the work of all psychologists.

Introduction tg ReSgarch’Methods in Psychology is part of the trilogy of books which
also includesQutroludsion to Statistics in Psychology and Introduction to SPSS Statistics
in Psycholagy. W Introduction 1o Research Methods in Psychology we have tried to make
the presentaridmboth clear in terms of the text bur with additional visual learning aids
throyghdugie book. The main new additions to the other two more statistically oriented
bgoksiapart from colour, are in terms of the statistical techniques of power analysis and
mQdengior effects. These reflect our determination to provide resources to students
which are both user-friendly and professionally oriented. Increasingly research is part of
manysf the different sorts of careers which psychology students enter — we simply hope
that our books speed the user towards a considered, mature approach to research.

Introduction to Statistics in Psychology, we feel, remains the best introduction to
statistical concepts for students at all levels. The intention is to provide an introduction
to statistics for the beginner which will take them through to the professional level
unproblematically. Introduction to SPSS Statistics in Psychology is a quicker approach
to learning and carrying out statistical procedures than Introduction to Statistics in
Psychology. Instead of detailed explanations of theory together with practical details,
Introduction to SPSS Statistics in Psychology provides a short conceptual introduction
to cach statistical routine together with step-by-step screenshots and instructions about
their calculation using SPSS Statistics.

Education is a cooperative effort. So should you find errors then please let us know.
These can be difficult to spot but easy to correct — some can be made when a book is
reprinted. ldeas and comments of any sort would be most welcome.
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