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1. Northwestern university (http://www.northwestern.edu)
2. Kellogg school of management {http:/www . kellogg northwestern.edu)
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6. Target Customers

1. New Products Ry
2. Advertising Campaigns 8- S ‘:;:ltor;:g
3, Direct Mail . eholders

4. Market Focused 9, Brand-Building

5. Customer Driven
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I Marketing Audit
2. MCA
3. Market-based Profit Improvemenl
4. Strategic Marketing
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