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actics for Listening

actics for Listening is a three-level series of
stening textbooks for students of English as a
econd or foreign language. Taken together, the
ree levels make up a comprehensive course in
stening skills in American English.

xpanding Tactics for Listening

xpanding Tactics for Listening is the third level

f the Tactics for Listening series. It is intended

or intermediate students who have studied
nglish previously but need further practice in
nderstanding everyday conversational language.
- contains 24 units. It can be used as the main text
or a listening course, as a complementary text in a
onversation course, or as the basis for a language
\boratory course. Each unit features a topic that
lates to the everyday life and experience of
dults and young adults. The topics have been
hosen for their frequency in conversation and
weir interest to learners. A wide variety of
imulating and useful activities are included to
ive students graded practice in listening.

tudent Book

1 the Expanding Tactics for Listening Student Book,
tudents practice listening for a variety of
urposes and hear examples of different types of
poken English including casual conversations,
wstructions, directions, requests, descriptions,
pologies, and suggestions. Essential listening
<ills are practiced throughout thetext. These
<ills include listening for key words, details, and
ist; listening and making inferences; listening for
ttitudes; listening to questions and responding;
nd recognizing and identifying.information.

ach unit has five sections. The first section,
Getting Ready,” introduces the topic of the unit
nd presents key vocabulary for the unit listening
sks. The next three sections, each entitled “Let’s
isten,” are linked to conversations or monologues
corded on cassette or CD. These sections provide
isk-based, graded listening practice. Finally, there
a follow-up speaking activity, “Over to You,”
hich relates to the theme and listening tasks of

e unit.

‘troduction

Audio Program

The complete audio program for Expanding Tactics
for Listening Student Book is available as a set of
three Class CDs or Cassettes. In addition, the
Student Book with CD contains a Student CD on
the inside back cover for home study. The CD
includes the listening passages for the final Let’s
Listen section of each unit.

Teacher’s Book

The Expanding Tactics for Listening Teacher's Book
provides extensive lesson plans for each unit,
answer keys, optional activities, vocabulary lists,
and a photocopiable tapescript of the recorded
material. The Teacher’s Book also includes
photocopiable midterm and final tests, as well as
worksheets (one per unit) that offer additional
speaking activities. The audio program for the
midterm and final tests is included on a CD on
the inside back cover.

Test Booklet

The Expanding Tactics for Listening Test Booklet
contains photocopiable tests for each unit of the
Student Book. The audio program for the unit tests
is included on a CD on the inside back cover.



