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1- GDP: Gross Domestic Product
2-THE WORLD BANK

3- Service Quality

4-Fxternal Marketing

5- Customer-Oriented Behavior
6- Parasuraman
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7- Wagar

8- Internal Marketing

Y-tn-role Behavior

10-Exira-rote Rehavior

11-Orpan & Baeman
12-Organizational Citizenship Behavior



