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Key Terms in the Media

0 The Media _

Types of media
Programs and people
News programs

The sound-bite and the
photo-opportunity
The TV diet

The ratings battle

Zapping

TV violence

Multimedia and virtual reality

The press

Ladies and gentlemen of the 5

Gossip and the glitterati
Suing for libel \
Gagging the press

Political correc

0 Politics

1_ The campaign trail

The campaign platform
Whistlestop tours and spin doctors
Seeking nomination
The sleaze factor
Dirty tricks
Polls and pollsters
Trailing or riding high?
Casting your ballo
Getting electe
Knocked out i\t round
Electoral
Electi
Throwing

incumbents out

Rainbow coalitions and

ical horse-trading
oneymoons, lame ducks and
the political wilderness
Grassroots support and votes of
confidence

Undemaocratic regimes
Toppling governments
Unrest

Rioting and looting
Repressive measures




Contents

The Business Pages

Shares and the stock market
Bull markets and bear markets
Trading on the stock exchange
Market movements

1.going up

2.going down

Record highs and record lows
Boom, recession and depression

People in business
Carporate conflict
Scandal and wrongdoing
The bottom line

Sick companies

Going bust

o Work, Unemployment and Welfare

Ways of working

Benefits and headhunters
Discrimination at work
Getting the sack
Redundancy

Redundancy pay

Jobless and on the dole
Industrial action

Crime and Punishment

Strike paralysj TS
Strike escalati

Pickets, scabsan gs
Calling it

Welf
Dism& welfare state
g n on scroungers

Robbery

Theft

Joyriding and carjacki
Making a getaway
Foiling robberie

Shootings, sta d murder

The indic
Legal eagles

and the charges

Prosecution and defense
Guilty or not-guilty

Witnesses and their testimony
Reaching a verdict

Acquittal

Conviction

Appeals

Capital punishment
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Diplomacy and War

Talks, and talks about talks Strained relations
Delegates, opposite numbers War and threats of war
and sherpas Warring parties

Cordial and friendly, or Fighting

businesslike and frank? Casualties

Comprormise and deadlock Victims of war
Brinkmanship Ending the bloodshed
Breakthroughs, deals, accords The peace process

and agreements &

Entertainment and the Arts

Entertainment

Low-brow to high-brow and sleepers
Entertainers, artists, impresarios and i

show business Mogufs)

The arts Fi facq and other genres
Performance and performers E s, @ publishers, agents and

Premieres, debuts and revivals
Seli-outs and empty houses
Audience reaction
Critical reaction

The Great White Way
Tinseltown lacations

Art collections and exhibitions
The art market

Track records
A whole new ball game
Bodyblows and knockouts
Gambits, stalemate and the

stalking horses endgame
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Acronyms of UN agencies/offices 90 | Index of key terms 95
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Types of media
media
' mass media
i print media
. electronic media | The media include print media such as hewspapers and
_news media magazines, and electronic media such as radio and
""" ~ television.

News and entertainment are communicated in a number
- of different ways, using different media.

The word media is most often used to refer to the
communication of news and in this context ans the
same as news media. 1 4

Media and mass media are often used wh ssc sing
the power of modern communications.

ol

Programs and people x
| broadcast ' Programs on radio ion may be referred to

i program formally as broadc d they may be referred to
' show - informally s, espetially in American English.

host a program | Programs or n radio and television are often
‘ host a show | Presentgd or hostd by a program host. Popular music
: re pfesented by disc jockeys or DJs.

disc jockey

. host



