English for the Students of
Management

Hadi Hosseinzadeh

Mahla Saedi



Hosseinzadeh, Hadi - V58 (sote sl s

/ Hadi Hosseinzadeh, Mahla Saedi, English for the students of management
YW SRR g G g sl 0

eE

978-600-449-48 1-6

s

it

English language - Readers — Managemento. , b — o1 sits — 80 o
( English language -- Study and teaching (Higher(_ Ji) 5557 staaly — &l oL5
= WFY e gl

Saedi, Mahla

PEVYY fazv, rag

FEYEPAA/EYA

FAYFYAR

English for the Students of 2 <an

bl

23y 06 Ol e
e S
sl Shanta
Sl
i
sk

fres

it

el

) o

WS ey
£ s )

e e e

igement

S )\.G,A—o_\lj = ‘_g_\Lh u_:j'l_'u'
VFRPC iyl sl 2 g

o2 Vg el Slasie

S ipks

Yo L

AVA-F+ —FFA-FAY —F 1Sl oLt

AYPYYFYYOA- (639598 1 i g V>

"_)L.J_;Y.-,-

Aol (o0 Baao o gl Sl p D> 3>

:C.--.:!

., SWVSTTTRIYOA (E b 5L o 2t g S 0L OLE £ 0l I8 Lo

Ayl

www_Entesharate-noruzi.com o Lzt ool

Entesharate.noruzi@gmail : Sy z81 ooaT »WW=rYrr-afy oL &y




Content

J T AU I ..o o rnnmmassmmosmasd i A A R SR 7
Uit Qe Manggement v qonssmpsswosissmsssess s 8
e NI AP oo R 2
PRERIHE . ... coomensmenmmsmsaemnimsesmammassmamesisssmmmessrasnsss kR 14
s L L 20
Unit Two: Principles of management (1)....cc....coooieee. 23
*New Vocabulary ..o Basenns 24
*ReAIBE sonnmnnesaimmmvs s Mo 28
P S TSNNSO 1 A A— 32
Unit Three: Principles of managZi o2} eeviininccnnnnn. 35
sNew Vocabulary ...l Nl ciniismimnivasvam 36
LS 22SE 1S 11T RO IR, S — 41
SERBTCIRES cvvnvenmsnroznrn RN o0 rsmnnnsssanssasnsossssasnassnsmsssnnessnasss 44
Unitt Four; FinggoNl MRBNAZEMENt umssmisiisisssimasiin 47
N VoCAEIMIRR .« ssvimmmmsssnsssimesnamas s 48
SREAMRIEN ... o omvmrreeniisssssmssssnnnsennssssosnrarexnseysnampanmsennsss 54
SRR o R S 59
Linit Five: Risk managemente . owmsssamsmsssssmsssisssvie 62
*New Vocabulary ......ccccoooviviien e esee e 63
RRGHING .....orrrnmmmmmemsansmnssssnmsssnssassnssenssmnnmsnnssns MU RS HaRRES 67

R PCOTOIROE i o e T S P T R by 74



Unit Six: Strategic management ...........c..c.oovvvrecvvvenenennes 77

*New Vocabulary .......co.oeoeeeieiceeceeece e 78
L N T 84
L g he—— 94
Unit Seven: Business management...........cccoeceveeivevecucennnn. 97
sNew Vocabulary ...t 98
8 BRI o oevevmmsmn e s r s S R A S 103
s ESErCIRE o mmmmummnammrioss s vasssssmogeis g svo 108
Unit Eight: International marketing.................. ..... 111
eNew Voeabulary .o s A vl - T v sinasis 112
1T T N . U, JONS— 118
g 5,85 (U [ RIS, W T, AT 123
Unit Nine: Traditional and onlins marketing............... 126
b R e Ter 15 1L O, ., N\, E—————— 127
CtREAAING. . e e e 133
I o do L T W g e S 140
Unit TenaQixaM¥ational behavior ..c....ccovvimvaniniiimsss 142
*New Vocabulary..........coooviiiiiiiiiiiiiis 143
MR EAATII 5000 i o e s mmm s s AR R 148
L ol R TS WU S 157
LT T O 160

L0111 (o~ 165



Introduction

The purpose of writing this book ts to show the best way to
the students of management who want to know more about
their field of study. This book is written in such a way that
challenges the students to think more and better.

First of all, before starting each chapter, we provide some
questions to make them understand the lesson more and also
bring some definition for important keyworde to' ead the
reading easily. After each reading, we provile some
questions to know whether they understand the reading
completely or no and also make them thin. deej =r.

At the end of the book, students are p:ovt'=d with glossary
of management words and their Fosia cquivalents so; if
they don’t understand the words r.rough their definitions,
these words will help them to lec m the meanings.

We sincerely hope that thi. book affects the process of
learning English and he v stidents understand their field of
study and some of “tsworanches better and is useful in
choosing their wa, cur ectly.

English for Students of Management 7




