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PREFACE TO PERSIAN EC'TION

Political Branding Strategies emer ;=d ¢ 't of .iy keen interest in the increasing use of
branding in western democracies. Ha\ ing = wked as a political journalist and in senior
communications roles for two St ‘¢ Mve1. iers in Australia, 1 became fascinated with polit-
ical marketing and branding.

In brand-saturated we. tc.~  societies, parties and politicians increasingly
present themselves as *w.~ds ana voters increasingly treat them as brands. | want-
ed to understand how, anu iow well, concepts and techniques that were de-
veloped for use i ~on merce were being applied in contemporary democrat-
ic politics. 1 wontec to now if, and how, this was changing campaigning and
governing in those , ™ ties. I also wanted to learn how researchers, practitioners and
citizens could better engage with political branding so as to safeguard and strengthen
democracy.

Political branding matters because it changes the nature of democratic politics. Polit-
ical branding matters because it is powerful if it is done well and also if it is done badly.
And it matters because it can $trengthen, or weaken, connections between parties and
politicians and voters. :

Although political branding is widely used in western democracies, we still have much
to learn about how, and how well, it is done and with what effect. 1 hope this book provides
insights that will assist more researchers, practitioners and voters to better understand and
engage with the practice. i

My thanks to translator, Rasoul Babaei, and Zarir Publishing for offering this work to
a wider audience.

Lorann Downer
June 2016
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