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1-Four Ps (Product, Price, Place, Promotion)
2-Research

3-Classification

4-Targeting

5-Positioning
6-Al Reis & Jack Trout
7-Volvo
8-Ford
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1-Haagen-Dazs

2-Wal-Mart & Southwest Airlines
3-Hanes

4-U'eggs

5-Little Caesars

&-Philip Kotler, Ph.D.

7-Kellog, Northwestern University
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1-Procter&Gamble
2-JohnsondJohnson
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