\_\o\(b °



208V il peyiand tdaolid
Lindstrom, Martin
4 oty LD i e on gyt (e ot [ 30 gt £l 01 g gt
o plaio ol pee a2 (e iy 0Ly
NPV m pds limnasiie 1015 7 it Soluadenn
o TEY 1 5 alb Olasule
AVALF  AAVABLFE T, Y = e o Sl
It ptgh Gt Canivy
Brandwashed : tricks companies use to manipulate our minds and: Lol e :Sudlasl
persuade us to buy, c2011.
S (S tE g9
i Consumer behgvior Egpoge
ceat o hbiE g ge
Neuromarketing:g sog¢
ity Gy iE g ge
Consumer — psychology :£sgs
bl slaaca —= (Rl ge
Marketing — Psychological aspect.  €g2g0
iy, csladin —= psrd s Tlaify e
Brand choice — Psychologic i azlects [ g0
o2 = VTOB dle s s o] awlily
HF £ o /020 0t W 6 u8iS (gai 03
TOLTATE 1 hedd (S04 03,
st gl palidulS o et

Lyt 55 syt S U

pay i GAle 1okl

B e P

il all 3yleusl g puw

S P e g 28 50 100 sl g
paies b pley S5 50 20a

Pyt 1 gl ] s g ey o

S oS et 1l g2l
30 Ol Sl SlLES) 2 paild W
wav-Jyl sols Cugh e~ =

ay = ; & bt
C s ‘ﬁ’@uf.‘.«pi
ol s 25 1 Blves g Sl

J]!) VFeoes

sl Lgims 30 (gl Gai> woled
sl golady a5 L S e 5 eslizal



Sty
A e e e L SR e SR s s e e S
L O S DU e TIPS T DI T TOSE LT L dsifo
N et errem e e etss e s en e R R RS PeAR  eans i S
Y“ ................................................. ‘-o).g).r-).‘x-i)bu ]
B e R S P BRSO S A SR S O 8l ed e
e S T R A S S5 el iyl
T I e KUV A I
OO OTUSUV PSR ST FupisbiEge
o TSR ST NOREPRI. d sleSo - ‘4‘1).h L;J]J.us Y
L I Cheai] w i tCnst hsys (Sl
AT eoisverereseeeessrerarnensensess snnsnssmsiutssce Qb oee A Drvreesssibisninnanninrans 1B s plad 3l
T SR, . 0. U e coagiSem S
PRI 031353 o il 03 ¥
S \ VSR ————. T e
F S OO U P P U CPO PP PSP PSP PP 3l !
", CORRRRRRRREOTI— - Shnd Cod ¥
s T S T VR A R S AR OS> S (1) (ST
A e evemmnmnsmnn o L T S R b5 by azbls Wl



iR e (Sgusl 53 ilion
b (. SO S A I EUT g en-gir NCAESITIN B,
R T o Ty Sk gy S5 ]
T et e s e e e glo anid
om0 4 R A A RS S 42538 b sl
P oo 0 A S R RS SR T AT 435 anl
VB sossvvssniis B s Lo bl ilals ol
VAT it e s L € PPV Y e
VAF enreeennensessssmnssessssssssesssssessnssesss S0 e B e Coal b Ustaglin i
VP trsesrennnressssssssssssnns st Desene s B s riesssrns s oS o ol eles]
S anannnrsnmvaenauannsy DL T o L3 3 pla)lin e
'S (ORPU. V. YT plostal walsl8 (ol

i TR, . OO . - ., 1 - TR

L T, V. S S ———— ks 1503 3 s
VPO st e o s SR R OB S S g 8 sl :.i‘;o._-a.ﬁ
£ S O USROS U OTUTTRN (Slraloma (glualS
VAV et s e e s b o by Lol
MR S o Liled 1 Loy sl oo 45 saunds b A
L T e B R B B GO R S B sl b



N sosmessmmsss s s s st e e e SR TR PR obdgs Sy sl 4
TAY coririecncmisissemsen st b 358 o oy ]y e Bl L]
iy e R AV R R e S A3 o 45 008
1 T PO bl ol gy ulis
ARRY J .......................................................... ropad gy g dnoly
L & OO PORPP P SIS TR S8 aomazs A
o BT RS- i 3l el Y
TR e T Y S S R B B VA b P B T e PRTE (RS



