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Preface

This book 1s derived into four main sections which would be suitable for
B.A students in Public relations and Cultural affairs studies. The subsections
are divided into:
1- General Discussion for Publit relations
2- Public relations and Electronics.
3- Public relations and Media relations.
4- Public relations, Social manners and Polling.
As you know, one of the most important chall-~ee. for Public relations
students is to learn an international langutce as weu as possible. In this
book, it has been attempted to consider".le 1xeds and features that may
confront in daily activities by any exp=rt. ‘n tF ese fields.
There are different articles whicl cvised, re-write and some of them
summarized for better understzading and using as well. The sub-categories
of Public relations here vre (lass.fied into above. Each part concluded four
articles except the' Srs. one in which related to all tendencies and
categorized into .“voee stions.
At last, it is n-cessary to say there is no claim to be perfect and certainly
may be some pioblems exist. Therefore, it would be appreciated to present
your points of view in order to refine the subjects completely.
E-mail address: hatmansar@yahoo.com
With kindest regards
MohammadReza Rezaii

August 2016



