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Scope and Sequence iv
Introduction 1
Unit 1:  Small Talk 2
Unit 2:  Part-Time Jobs 6
Unit 3:  Successful Businesses 10
Unit 4 Gadgets and Machines 14
Unit5: Character Traits 18
Unit6: Cooking 22
Unit 7.  Housing 26
Unit 8: Apartment Problems 30
Unit9: Friendship 34
Unit 10: Television 38
Unit 11: Cities 42
Unit 12: Urban Life 46
Unit 13: Special Days 50
Unit 14: Fashion 54
Unit 15: Preferences 58
Unit 16: Phone Messages 62
Unit 17: Past Events 66
Unit 18: Vacations 70
Unit 19: The News 74
Unit 20: Opinions 78
Unit 21: Famous People 82
Unit 22: Food and Nutrition 86
Unit 23: Predicaments 90

Unit 24: Global Issues 94



Scope and Sequence

Unit Themes Skills
1 Greetings Listening for greetings and introductions
Small talk Listening for topics
Listening for attitudes
Listening and making inferences
Listening and making predictions
2 Jobs Listening for gist

Job interviews

Listening for jobs
Listening for details

3 Business Listening for negative information
Listening for gist
Listening for details
4 Gadgets Listening for gist
Machines Listening for details
5 People Listening for gist

Character traits

Listening for praise or criticism
Listening for details

6 Food Listening for gist
Recipes Listening for details
7 Housing Listening for gist
Listening for negative information
Listening for details
8 Complaints Listening for gist
Neighborhoods Listening for details
Apartments Listening for agreement and disagreement
9 Friends Listening for gist
Dating Listening for details
Invitations
10 Television Listening for topics
Listening for gist
Listening for details
Listening for agreement and disagreement
Listening for attitudes
11 Cities Listening for details
Travel Listening for gist
12 Cities Listening for topics
Improvements Listening for gist

Listening for details
Listening for suggestions

Scope and Sequence




Unit

Themes

Skills

13

Holidays
Celebrations

Listening for gist
Listening for details
Listening for likes and dislikes

14

Fashion
Clothes

Listening for gist
Listening for time references
Listening for details

15

Preferences

Listening for preferences

Listening for topics

Listening for agreement and disagreement
Listening for details

16

Messages

Listening for gist
Listening for attitudes
Listening for details

17

Past events

Listening for gist

Listening for sequence

Listening for attitudes

Listening and making predictions
Listening for details

18

Vacations

Listening for preferences
Listening for details
Listening for gist

19

News reports

Listening for topics
Listening for gist
Listening for details

20

Opinions

Listening for topics
Listening for gist
Listening for opinions
Listening for reasons
Listening for details

21

Famous people

Listening for gist
Listening for details
Listening for sequence

22

Food
Nutrition

Listening for gist
Listening for suggestions
Listening for details
Listening for sequence

23

Predicaments

Listening for gist
Listening for details
Listening for attitudes

24

Scope and Sequence

Issues
Problems

Listening for gist
Listening for comparisons
Listening for topics
Listening for details



