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1 Intraction aod alignment
2 Cooperate strategy

3 Business strategy

4 Functional strategy

5 Welen and hancer,1992

6 hecs and mjluf, 1996

7 johnson and shols, 2002
8 tampon, 1993

9 HILL and jons, 1992
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1 Financial strategy

2 Human strategy

3 Operation strategy

4 Research and Development strategy
5 Marketing strategy
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1 Qbinn & et al, 2004
2 david, 2012
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